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Event Highlight

70+ Workshops: Explore
dance, Afro-Latin music
history, percussion, and more.
4 Nights of Live Latin Music:
Featuring world-renowned
bands and artists.
Professional Dance
Showcases: Withess
performances by elite Latin
dance artists and instructors.
NNightly Social Dancing: with
world class Mambo, Salsa
and Bachata DJs and
orchestras.

Bilingual Format: Accessible

to a broad multicultural


http://www.chicagosalsacongress.com/

2025 Features

Attendance: 2,500+ attendees daily; over 10,000 annually

Inclusive Experiences:

World renowned Latin dance artists and instructors perform in the shows and
teach over 70 dance workshops, bootcamps and dance challenges throughout the
event.

Participants may also sample percussion and history of Afro-Latin music, start the
day with “Salsarobics”, or partake of the Healthy Lifestyles lectures coupled with
dance/workout workshops.

Dance nightly to world class Mambo and Salsa orchestras and soneros in 3
separate ballrooms concurrently.

=) Line-Up 2025

Trabuvo Salsa Band
. * Sonora Carruseles

oot

* ESME

La Excelencia (New York)
e Herman Olivera (New
sunday, 2/16/25
vork)

e Chicago Merengue Allstars
(opening)

" Trabuvo Y ¥ Sonora ‘
Salsa Band B Carruseles

Herman
Excelencia /4 , Olivera 4




BRIGF
HISTORY

FOUNDED BY ROSITA AND
SALADEEN ALAMIN OF CULTURAL
EXPRESSIONS PRODUCTIONS AND

THE CHICAGO INTERCULTURAL
ALLIANCE, THE CHICAGO
Sl INTERNATIONAL SALSA
' CONGRESS HAS BEEN UNITING

CULTURES AND GENERATIONS
FOR 39 YEARS. WITH ROOTS IN
EVENTS LIKE “SIZZLING MAMBO
§ SUNDAYS” AND FUNDRAISERS FOR
" CHILDREN WITH HIV, THE CISC
CELEBRATES AND PRESERVES THE
HISTORY OF AFRO-LATIN MUSIC
AND DANCE WHILE PROVIDING

OPPORTUNITIES FOR EMERGING

ARTISTS TO LEARN AND PERFORM
ALONGSIDE PROFESSIONALS.
RECOGNIZED IN MAJOR NEWS
OUTLETS, THE CISC IS A STAPLE
OF CHICAGO'S CULTURAL SCENE.



DEMOGR

Age:
79% aged 18-45, 16%

aged 45+, 5% under 18
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Sponsorship Opportunities
Levels: $10,000 - $100,000

Benefits:
CUSTOM CROSS-
5?5? 3’: S-R(?NAL MARKETING STRATEGY:

Access to a diverse audience

e Logo on website, social : . . . .
9 ! via social mediq, print, and live

media, and on-site banners.

. mentions.

* Placement on main stage VIP ACCESS
screens. _

e 30-60 second commercial Reserved seating and passes.
airing. DIGITAL REACH

* Booth access in the CISC Facebook: 267 million audience
Marketplace. size, 20.6k followers

* Ad space in the CISC Instagram: 9,000 followers
Commemorative Magazine YouTube: 20.6K subscribers
(10,000 print copies, year- over
round digital presence). 1 million video impressions

ADVERTISING RATES

The CISC Commemorative Program Magazine is a 60-page, full-color
publication distributed to 10,000+ attendees, press, and partners.
Ad Options:

e Full Page: $699-$899

* Half Page: $349-$449

e Quarter Page: $149-$249

* Special Placement Rates (e.g., Back Cover, Center Spread): Starting at

$2,599




KCY FEATURES

DIGITAL REACH
YouTube Instagram Facebook
> o f
20.6K 10.1K 28 K
Subscribers Followers Followers
1mil 250k 267mil
Video Accounts aAudience
Impressions reached
In the last year
43k 500k 4.9mil
Top Video Top Video Top Video
Views Views Views

@ ::B"E UH:I:OI'I ©CBS

CHICAGO'S VERY OWN

GNii Chicago Tribune
Reflejoses TTELEMUNDO CI.I

_— o b

i VEBRENS MUNDOFOX

Prior CISC Sponsors include:

‘Budweiser *San Juan Star Travel « Zumba

*Mercedes Benz *Prevention First * Telemundo

+ Corona *Hydrodynamics Consulting Co. * Reflejos

*Mundo Fox-14 *Myrna’s Closet Wear * LUXE

*American Family Insurance *Presenting Sponsor * Fox Entertains Chicago
*University of Chicago, Myrna Bromley

Pritzker School of Medicine *Joyeria La Caridad

*American Airlines *UBM Companies, Inc.

*Norwegian American *Pinata Graphics Chicago

Hospital Xfinity




LATIN MUSIC STARS WHO HAVE
APPECARED AT THE CISC

*ADALBERTO SANTIAGO *JOSE MANGUAL JR.

«AFINCA’'O W/ Y. KLAY, STEPHANIE *JR AND HIS LIVE BAND
WOODS-MACHADO *LARRY HARLOW &

+ANDY MONTANEZ THE LATIN LEGENDS BAND
*ALFREDO DE LA FE LA SONORA PONCENA
*AVENIDA B , w'*:;"'l LA JAPONESA SALSERA

* AZUQUITA g *ORCHESTRA ADALBERTO ALVAREZ Y
*CACHAO’S MAMBO ALL-STAR ;@& . SuU

ORCHESTA * 5 oL ERMANOS LEBRON
*CARPACHO Y SU SUPER COMBO RS oL SONEROS DEL BARRIO WITH
*CHEO FELICIANO FRANK ASQUEZ

*CHOCO ORTA -UIS ZALEZ ORCHESTRA
*DIEGO GALE Y SU QUINTO M Ul CARRION

OSARIO
IAEL STUART

*DOMENIC MARTE
*DON PERIGNON

*EDDIE PALMIERI =9
*EDWARD CARPIO Y SU ENS&BLE O RIVERA

LATINO W/ ROBERTO FIGUEROA- > ELSON GONZALEZ

*EDWIN BONILLA ‘NEW SWING

*EDWIN "EL CALVITO" REYES SEXTET

*EDWIN SANCHEZ PROJECT *NINO SEGARRA

*EL GRAN COMBO *ORQUESTA ADALBERTO ALVAREZ Y SU

*ENRIQUE CALDERON Y SU ORQUESTA )
« ESME L2
«EDWIN SANCHEZ AND ANGEL |
RODRIGUEZ, WITO RODRIGUEZ (1ST
JAM SESSION W/ 25 ARTISTS) |
«FLACO NAVARRA & THE 0¥
RAZORBLADES

-FRANK REYES Y8U ORQUESTA

<PERMAN OLIVERA *TITO ALLEN

«ISMAEL MIRANDA *TITO NIEVES

*ISSAC DELGADOW,SU ORQUESTA *TROMBORANG
*JEFFREY MARTINEZ UMBOLDT *WAYNE GORBEA & SALSA PICANTE
PARK ORCHESTRA *YOKO

*JERRY GALANTE

*JIMMY BOSCH

*JIMMY SABATER

*JOHNNY POLANCO

*JOSE ALBERTO “EL CANARIO”"



This 2025
Join Us!

Be part of this multicultural celebration and experience the rhythm,
energy, and passion of Salsa! Visit www.chicagosalsacongress.com
for more information and to secure your place in this unforgettable
event.

‘\‘ Our Phone
773-251-3329

D4 our Email
crolon@imagenconsultants.com

@ Our Website
www.chicagosalsacongress.com



http://www.chicagosalsacongress.com/
http://www.chicagosalsacongress.com/

